
Contact :Affinity Connection, Inc.
302 S. Burrowes St.
State College, PA 16801

(800) 598-4050 x131 / (814) 237-0481 x131
connect@affinityconnection.com / greg@affinityconnection.com
affinityconnection.com

Take the guesswork out 
of the work. You’re a busy 
volunteer, not a career 
marketer. We get that,  
and we can help.

Affinity Connection is 
a direct marketing and 
communications solution 
for nonprofit and affinity 
groups, offering services  
designed to get results.

Read on for our  
volunteer-approved 
7-STEP PROCESS  
FOR FRIEND-RAISING 
SUCCESS!

EASY, AFFORDABLE, 
EFFECTIVE  
“FRIEND RAISING” 
& BUSINESS 
TO BUSINESS 
COMMUNICATION  
FOR YOUR  
NONPROFIT  
AND BUSINESS

GROW YOUR MINDSET

mailto:connect%40affinityconnection.com?subject=Request%20information%20from%20Affinity%20Greek%20Catalog
mailto:greg%40affinityconnection.com?subject=Request%20info%20from%20Greg%20about%20Greek%20Catalog%20Items
http://www.affinityconnection.com


In today’s competitive communications landscape, it’s not enough to be clear and concise. 
You have to connect with your members, and it must be a two-way dialogue.

GROW YOUR MINDSET

Have you struggled to hire the right person or staff for marketing or fundraising? Why 
hire one person when you can hire an entire team for less? Why rely on freelance designers, 
writers, printers, or ad agencies that are not outcome-based and not integrated? 

Affinity Connection is a direct marketing and communications solution for nonprofits, 
associations, and affinity groups, offering services designed to get results.

Whether your goal is to increase contacts in your database, accelerate your annual fund, improve your online 
presence, or enhance communications, a partnership with Affinity Connection can maximize your outreach to 
potential donors and constituents, as well as to and from members, donors, potential donors, and stakeholders. 

By integrating content, data, direct mail, online giving, and more, we streamline interactions and give 
your donors a voice and a personal, meaningful experience that engages them with your mission.

Our one-stop shop delivers marketing strategies designed to increase revenue, decrease expenses, and alleviate 
administrative headaches. Are you ready to go deeper with your donors by creating meaningful connections? 

Greg Woodman, CEO 

greg@affinityconnection.com

Toll-Free: 800-598-4050 x131
814-237-0481 x131
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Invest in meaningful relationships—not just transactional ones.

DON’T BUY A TOOL—BUY A SOLUTION 
Tools Don’t Raise Money, Our Process Does:

Many communicate, few connect.

PROCESS 
We maximize 
your investment 
by executing a 
carefully managed 

process to ensure frequent, 
consistent communication across all 
channels of your marketing efforts.  
Through economies of scale, we 
customize to your unique needs 
while keeping your costs down.

Data Collection

Data Engineering

Dashboard Report Deep Learning Secure Backup Design Algorithm API Interface

Database Architecture Data Scientist Software Developer Regression Analysis Algorithms

Reach Goal IT Department Statistics Data Transformation

Data Cleaning Data Modelling Determine Object Data Science System Prediction

Cloud Computing Information Presentation Timeline Chart Complexity Automation

Missing Data Pattern Shared Web Hosting Internet Server Error Optimization Consulting

Scalability Protocols Growing Data Data Protection Web Hosting

Scramble System Log File Raw Data Olap Report Customization

User Analysis

Data Visualization Data Research Risk Analytics Big Data

Data Filtering Machine Thinking Problem Solving

System Update Unstructured Data Global Infrastructure Pattern System Data Synchronization

Data Warehouse Data Centre Anti Virus Data Processing Structured Data

Random Sampling Frequency Table Cluster Analysis Decision Tree

Pie Chart Box Plot Pyramid Average Variability

Data Science Bar Graph Line Graph Scatter Plot Histogram

Data Mining Machine Learning Decision Making Database Business Intelligent

Reverse Engineering

Data Network

STORYTELLING
The true purpose of 
your organization  
lives in the hearts and  
minds of its 

stakeholders. Through a dialogue 
with these stakeholders, we 
work to understand their point 
of view and create messages 
that resonate with them.

Data Collection

Data Engineering

Dashboard Report Deep Learning Secure Backup Design Algorithm API Interface

Database Architecture Data Scientist Software Developer Regression Analysis Algorithms

Reach Goal IT Department Statistics Data Transformation

Data Cleaning Data Modelling Determine Object Data Science System Prediction

Cloud Computing Information Presentation Timeline Chart Complexity Automation

Missing Data Pattern Shared Web Hosting Internet Server Error Optimization Consulting

Scalability Protocols Growing Data Data Protection Web Hosting

Scramble System Log File Raw Data Olap Report Customization

User Analysis

Data Visualization Data Research Risk Analytics Big Data

Data Filtering Machine Thinking Problem Solving

System Update Unstructured Data Global Infrastructure Pattern System Data Synchronization

Data Warehouse Data Centre Anti Virus Data Processing Structured Data

Random Sampling Frequency Table Cluster Analysis Decision Tree

Pie Chart Box Plot Pyramid Average Variability

Data Science Bar Graph Line Graph Scatter Plot Histogram

Data Mining Machine Learning Decision Making Database Business Intelligent

Reverse Engineering

Data Network

DATA 
Clean data is 
the foundation 
of a successful 
direct marketing 

program. We use personalization 
and segmentation to identify 
recipients by name, affiliation, 
relationship, and other key 
indicators to build a culture 
of engagement and to 
enhance relationships.

Data Collection

Data Engineering

Dashboard Report Deep Learning Secure Backup Design Algorithm API Interface

Database Architecture Data Scientist Software Developer Regression Analysis Algorithms

Reach Goal IT Department Statistics Data Transformation

Data Cleaning Data Modelling Determine Object Data Science System Prediction

Cloud Computing Information Presentation Timeline Chart Complexity Automation

Missing Data Pattern Shared Web Hosting Internet Server Error Optimization Consulting

Scalability Protocols Growing Data Data Protection Web Hosting

Scramble System Log File Raw Data Olap Report Customization

User Analysis

Data Visualization Data Research Risk Analytics Big Data

Data Filtering Machine Thinking Problem Solving

System Update Unstructured Data Global Infrastructure Pattern System Data Synchronization

Data Warehouse Data Centre Anti Virus Data Processing Structured Data

Random Sampling Frequency Table Cluster Analysis Decision Tree

Pie Chart Box Plot Pyramid Average Variability

Data Science Bar Graph Line Graph Scatter Plot Histogram

Data Mining Machine Learning Decision Making Database Business Intelligent

Reverse Engineering

Data Network

P.S.: If you ask for money, you get advice. If you ask for advice, you get paid twice.

mailto:greg%40affinityconnection.com?subject=Request%20info%20from%20Greg%20about%20Greek%20Catalog%20Offerings
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3SO... you volunteered to help your alumni group with fundraising  
	 and communications. Let us help! We’ve been doing it for 40 years  
	 and reconnecting alumni members is what we do.
	 You’re giving back to the organization that gave you so much during your formative years, ensuring it can continue 
giving to its alumni network and to future generations of active members.

	 But whether you’re new to your position or you’ve been at it for a few years now, something quickly becomes clear 
when you volunteer: running a successful alumni relations group is not as easy as it looks.

	 Whether it’s sorting out the outdated database, trying to update the dilapidated old website, or struggling to plan 
even a single fundraising event each year, the time commitment can feel overwhelming. Even sending a simple email 
to members may seem impossible when your bounce rate is through the roof. It’s as if being a successful volunteer 
requires you to become a marketer, web designer, data analyst, event planner, and accountant, all rolled into one. It’s 
not fair to you and it’s definitely not realistic to expect you to do it all, even with the help of your fellow volunteers.

	 Here’s the good news: We can take all of that headache-inducing, behind-the-scenes work off your hands so that 
you have time to focus on what’s really important—your members and the continued success of your group.

	 Check out our 7-Step Path to Friend-Raising Success. Use it, and you and your fellow board members just might 
become the heroes of your group.

 

WHY CHOOSE AFFINITY CONNECTION?

Single-Source Solution

Your entire communications platform is 
in capable hands, and you can oversee its 
success through our one-stop shop.

Expert Team

Why hire one person with limited expertise 
when you can hire a team of experts in 
direct response marketing?

Proven Results

Our aim is to get you the best return on 
your investment and help you achieve 
donor and dollar goals. 

Unmatched Value

Fully bonded and insured donation 
processing, 40+ years of fundraising 
expertise, standard and custom products 
and services.

1

LET’S TALK!

To meet your Affinity Connection 
team, give us a call or schedule  
a webinar with us today at  
(800) 598-4050 x131.

You can explore more products and  
services at affinityconnection.com.

MEET YOUR  
MANAGING EDITOR

An Affinity Connection specialist 
works to keep each project on 
message, developing key points from 
the point of view of your donors and 
driving them home to  
achieve the best results.

DOWNLOADABLE  
GUIDES

Go to affinityconnection.com to 
sign up for our Downloadable 
Guides. While you’re there, take 
our Fundraising Fitness Test

88
QUESTIONSQUESTIONS

FUNDRAISING
Fitness Test FR

EE
 PL

AN
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SE
CO

ND
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affinityconnection.com/fitness-assessment

http://affinityconnection.com
https://affinityconnection.com/index.php/component/rsform/form/14-diy-guide-download
http://www.affinityconnection.com
http://www.affinityconnection.com/fitness-assessment/
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AFFINITY CONNECTION’S 7-STEP 
PATH TO FRIEND-RAISING SUCCESS
Our volunteer-approved “friend-raising” method is proven to help you  
alleviate administrative headaches, forge meaningful connections with  
your members, and develop a fundraising strategy that works.

THE FRIEND-RAISING APPROACH
Good fundraisers know that fundraising is about much more than raising money fast and soliciting your donor 
base constantly. In fact, that’s a surefire way to create donor fatigue. Instead, Affinity Connection uses a tried and 
true friend-raising approach that focuses on forging meaningful connections and creating a two-way dialogue!

Here’s the bottom line: When you start by asking your donor base for money, you get advice about 
how the organization should be run. But when you start out by asking for advice, you get paid two 
times over. The friend-raising approach used by Affinity Connection develops deep relationships 
with your stakeholders by asking for their opinions and advice before ever asking for their wallets. 
By listening to their feedback, we can work together with you to develop an effective fundraising 
strategy that delivers the results you’re looking for. And our research shows time and again that those 
donors are now interested and engaged in the health of your organization, and happy to give. 

STEP 1: DATABASE MANAGEMENT
Who are your members and how can we contact them?

STEP 2: MARKET RESEARCH
Who are your key stakeholders? What are their criteria for a successful alumni relations 
program? The true purpose of your organization lives in the hearts and minds of its stakeholders. 
Through dialogue with these stakeholders, we work to understand their point of view.

STEP 3: CREATIVE BRIEFING
Based on feedback from your stakeholders, we can develop a clear vision for your alumni 
relations program and a strategy for successful, targeted communications that resonate.

STEP 4: CREATING AND MAINTAINING A WEB PLATFORM
In this day and age, every good communications program must have a home on the web. How can you 
cut through the clutter to reach your membership base and maintain a thriving online community?

STEP 5: CONTENT DEVELOPMENT
What is the key to successful fundraising? It’s telling a story that resonates. 

STEP 6: DONATION PROCESSING
If you’ve followed the first five steps and given them time to work their magic, at this 
point you won’t know what to do with all the extra cash you have on hand. Let us take 
care of processing your donations for you so that the only thing you have to worry 
about is how best to spend it in order to further your organization’s mission. 

STEP 7: REPORTING & ANALYTICS
You get what you measure. Direct marketing is about results, from donors and dollars to opens 
and clicks. Weekly and monthly reports and a comprehensive quarterly review help keep you 
on track or identify mid-course corrections to increase the return on your investment.
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First things first: We need to know who your donors are and how to contact them. 
Your database is your organization’s most critical asset. Do you have their emails and mailing 
addresses? What about their donation histories? The more information we have, the better 
we can do our job developing effective, relevant, individualized communications.

If you have an extensive database with dozens of up-to-date fields, you deserve a serious pat on the 
back. We are happy to securely store your squeaky-clean data in our sophisticated database management 
software and to help you update it whenever needed. On the other hand, if you’re dealing with a 
dinosaur of an Excel spreadsheet that no one’s looked at since 2005, you’re not alone. We can help 
you update your records for more effective communications that actually land in the right inbox.

STEP 1:
DATABASE MANAGEMENT

ONE-TIME SETUP FEE

✓	Secure storage, hosting, and maintenance of  
database in premier software

✓	Management of contact information, gift history, 
contact logs, and more

✓	Robust reporting

✓	Ongoing analysis of your fundraising data

✓	Ongoing initiatives to keep database up-to-date

STEP 2:
MARKET RESEARCH
Now that we know more about your donors and how we can contact them, it’s time to survey 
your key stakeholder groups. We want to stay keyed into the hearts and minds of your most 
important audience. We do this by creating an ongoing dialogue so that we can identify and 
incorporate their priorities into every component of your communications program.

✓	Custom survey development

✓	Segmentation of your database

✓	Bounce management

✓	Curation and analysis of responses

STEP 3:
CREATIVE BRIEFING
Securing the best results from your program requires messages that resonate with your 
key stakeholder groups. We work through a creative discovery process with you and focus 
on the point of view of your donors and prospects to create effective content.



20
24

 F
U

N
D

RA
IS

IN
G

 S
U

CC
ES

S 
CA

TA
LO

G

6 STEP 4:
CREATING & MAINTAINING  
A WEB PLATFORM

WEBSITE 
✓	Needs assessment for capabilities

✓	Custom content development with copywriting and 
layout into a selected design template

✓	Dynamic honor roll of donors

✓	Content management system

The website is the hub of your community. Affinity Connection collaborates with you to create a one-stop,  
mobile-friendly space for online giving, database management, event registration, storytelling, and more.

All powered by

Your website is the hub of 
your community, where 
donors and friends can 

interact with each other and 
your organization.  

Integrate your website with  
email marketing, digital 
appeals, and donations!

 
✓	Integration with social media accounts

✓	User-generated content capabilities

✓ Monthly site analytic reports

✓ Robust platform with integrated email marketing

How to Support Students & Families Now in the New School Year

view in browser | donate

HOW TO SUPPORT STUDENTS & FAMILIES NOW IN THE NEW SCHOOL YEAR

As the school year begins, many people in

the community have reached out to ask what

they can do to support students. Learn more

about how you can partner with the

Education Foundation to support areas of

greatest need.

BENEFITING STUDENTS & THEIR FAMILIES: ONE DONOR'S STORY

Sherry Farrall’s desire to support SCASD is

built on 31 years of working in State High’s

Counseling and Learning Enrichment

Program, from 1970 to 2001. Through a fund

at the Centre Foundation, Sherry supports

professional development opportunities for

faculty, but she also wanted to do something

for students.

A GIFT FOR THE FUTURE
Every donor wants to make an impact. Your

annual support or gifts to specific initiatives

benefit students and teachers directly in the

current school year. There’s also a way to

make a significant difference in the future,

which is a great option for some donors.

www.scasdfoundation.org

Copyright 2020 State College Area School District, All rights reserved.

Our mailing address is:

State College Area School District

240 Villa Crest Drive

State College, PA 16801

Powered by Affinity Connection

Unsubscribe
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✓ One-to-one data-driven messaging

✓	Content development of three custom articles 
per eletter

✓List loaded and sent

✓	Marketing analytics

✓	Professionally designed and laid out  
mobile-responsive email

✓	Procurement and packaging of user-generated 
content

✓	Bounce management

ELETTERS
We recommend frequent and consistent 
eletter marketing on a monthly basis to drive 
readers back to your website and to keep 
your site’s content fresh. Your organization 
can send eletters monthly or à la carte.

 

STEP 5:
CONTENT DEVELOPMENT
Affinity Connection focuses on the point of view of your members to create effective content in the form of eletters, 
appeal letters, and custom publications such as postcards, newsletters, magazines, and more.

Your organization’s official masthead
Custom articles featuring current, engaging 
content developed specifically for you

PLUS: 
✓ Upcoming events
✓	Links to event registration
✓	Easy online giving

How to Support Students & Families Now in the New School Year

view in browser | donate

HOW TO SUPPORT STUDENTS & FAMILIES NOW IN THE NEW SCHOOL YEAR

As the school year begins, many people in

the community have reached out to ask what

they can do to support students. Learn more

about how you can partner with the

Education Foundation to support areas of

greatest need.

BENEFITING STUDENTS & THEIR FAMILIES: ONE DONOR'S STORY

Sherry Farrall’s desire to support SCASD is

built on 31 years of working in State High’s

Counseling and Learning Enrichment

Program, from 1970 to 2001. Through a fund

at the Centre Foundation, Sherry supports

professional development opportunities for

faculty, but she also wanted to do something

for students.

A GIFT FOR THE FUTURE
Every donor wants to make an impact. Your

annual support or gifts to specific initiatives

benefit students and teachers directly in the

current school year. There’s also a way to

make a significant difference in the future,

which is a great option for some donors.

www.scasdfoundation.org

Copyright 2020 State College Area School District, All rights reserved.

Our mailing address is:

State College Area School District

240 Villa Crest Drive

State College, PA 16801

Powered by Affinity Connection

Unsubscribe
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2020-21
House Maintenance

Sponsorship
Mentorship

2020-21

2020-21

Please accept my contribution of:   ❏ $500     ❏ $250     ❏ $100     ❏ $50     ❏ $25

Return this form with your gift 

(made payable to Catholic  

Charities) to: 

Catholic Charities

1300 12th Avenue

P.O. Box 1349

Altoona, PA 16603

You can also donate online at  

www.catholiccharitiesaj.org.

Give the gift of warmth this Christmas.

I want to help a neighbor in need

Name:  ____________________________________________

Address:  __________________________________________

City: _____________________State: ______  Zip:  _________

Phone: ________________  Email:  _____________________

Parish:  ____________________________________________

More than 60% of the 

households seeking 

assistance to afford 

utility payments or 

heating oil include 

a child or a senior— 

populations that are 

especially vulnerable 

to the cold.

Catholic Charities 

gives a hand up to 

our neighbors in need, 

struggling to heat 

their homes. Many 

are falling through 

the cracks of 

existing safety net 

programs. Last 

year, requests for 

assistance from 

our 8-county area 

totaled nearly 

$2.5 million from 

close to 6,000 

households. We can 

only fulfill a fraction of 

the need.

Your gift this Christmas will 

help us keep more families 

warm all winter.

Catholic Charities is grateful for the support of parishioners in our 

Diocese. Thank you to all who gave to our second collection on 

November 22.

EVERYTHING YOU NEED 
FOR SUCCESS:
✓	Creative brief discovery

✓	Editorial direction

✓	Copywriting to meet your 
objectives and incorporate your 
donor point of view

✓	One-to-one data-driven copy, 
targeting based on donor history, 
age range, etc.

✓	Personalized response device to 
capture donation information and 
biographical updates

✓	Design/layout

✓	National Change of Address (NCOA) 
check, Coding Accuracy Support 
System (CASS) certification, labeling, 
sorting, and mailing to make sure 
your communications land in the 
right mailbox 

✓	Segmentation for up to five donor 
groups (donors, lapsed donors, 
non-donors, geographic, giving 
level, and more)

✓	#10 showcase envelope and #9 
response envelope

DESIGNED & WRITTEN FOR RESULTS:

List purchase available at approximately 13¢ per name  
(we pay for postage and printing and pass the costs on to you later)

Discovery/copywriting/layout			 
Project management 			 
Data manipulation/segmentation 			 
	

When our Education Foundation 
started, we established a consistent 

communications program that includes 
distributing a magazine three times 
a year. The publication features how 

donors are making a difference using 
personal stories from educators and 
students. This hasn’t just helped to 

grow our annual giving. One issue of 
the magazine prompted an alumnus 
to contact us about making a major 
commitment to our capital effort. He 

made a $1 million pledge to the project.
— Chris Buchignani,  

President, State College Area School 
District Education Foundation

ˮ

APPEAL LETTERS
Direct-Response Fundraising
Our experienced team relies on a proven discovery process to generate messages that will 
resonate with your key stakeholders, motivating them to engage as donors. Every appeal letter 
we produce utilizes the highest levels of segmentation available to assure that recipients have a 
personal and meaningful experience that moves them to action.

Please accept my contribution of:

r  Copper (Up to $25)
r   Bronze ($26 - $50) 

r  Silver ($51 - $75)
r  Gold ($76 - $100) 

r  Platinum ($101 - $125) 
r  Other______________

Logan Fire Company No. 1 is a 501(c)(3) Public Charity. Gifts to 
the annual fund are tax deductible.

My check is enclosed for $___________,  
payable to Logan Fire Company No. 1.

WHERE DUTY CALLS. 
THERE YOU WILL FIND US. 

YES! I want to support the 2020 Annual Fund.

Logan Fire Company No. 1
120 East Howard Street
Bellefonte, PA 16823-1810

OVER PLEASE!
Please update your info continue 

to help our community! ➡   

880-029

Thanks to your support in 2019, Logan Fire Company No. 1 volunteers are here for you with 
the resources to respond to emergencies in the community we call home.
Here’s why we need you again this year: 
COVID-19 has made an impact. The first two chicken BBQ fundraisers were canceled, 
along with many open house events at the station. The 150th Sesquicentennial Parade and 
Celebration has been postponed. Through it all, the Logans continue to respond when our 
community calls.
We must be ready. Our volunteers are still training and still providing emergency and 
non-emergency services to Bellefonte and the surrounding townships. 
Emergencies don’t take a day off no matter what’s going on in the world. I know you 
understand the importance of having a strong volunteer fire company at the ready for our 
community. Your home, your life, and the lives of your loved ones are worth it.
Your 2020 donation will close the gap on lost fundraising revenue to help fund:

 Critical equipment and supplies used for firefighting, rescues and medical emergencies
 Maintenance of our fleet of emergency vehicles, which need to be able to reach you no 
matter the terrain or weather

 Essential operational needs, including ongoing training for volunteers and costs to 
maintain our station

Logan firefighters give their time and put their own safety on the line to train and to answer 
emergency calls for help in Bellefonte and beyond. We’re grateful that you know how 
important your donation is to ensuring that our all-volunteer company is prepared.
Sincerely,
Paul J. Kline, Jr., President

ON THE FRONT LINES WHEN YOU 
NEED US MOST.
YOUR SUPPORT IN 2020 MAKES A DIFFERENCE

<NAME>

CAN WE COUNT ON YOU?

WILL YOU JOIN 
YOUR NEIGHBORS 
IN SUPPORTING OUR 
COMMUNITY’S ALL-
VOLUNTEER FIRE 
COMPANY STRONG?

WEAR 
YOUR 

SUPPORT 
FOR THE 
LOGANS

Details on back!

120 E. Howard Street , Bellefonte, PA 16823; EMERGENCY DIAL 91 1
NON-EMERGENCY CALL 1 (800) 479-0050

100% VOLUNTEER SERVING BELLEFONTE SINCE 1870

LOGAN FIRE COMPANY NO. 1
H  SESQUICENTENNIAL YEAR -  1 5 0 Y E A R S  H

Dear Joe and Sara,
 
CAN WE COUNT ON YOU?
 
WILL YOU JOIN
YOUR NEIGHBORS
IN SUPPORTING OUR
COMMUNITY'S ALL-
VOLUNTEER FIRE
COMPANY STRONG?

<scanline>

Nonprofit Org.

U.S. POSTAGE 
PAID

State College, Pa.

Permit No. 2

896-010

Please accept my gift of:      

q  $25  Reading Circle q  $50 Discovery Circle

q  $100 Community Circle q  $250 Research Circle

q  $500 Innovation Circle q  Other $_________________

Name:  _____________________________________________________

Address:  ___________________________________________________

City/State/Zip: _______________________________________________

Phone:  ____________________  Email:  _________________________

May we recognize your annual fund gift in future publications? If so, how 

would you like the recognition to read? (For example: Bob & Jane Smith,  

In Honor of… or In Memory of…)

_____________________________________________________

 ❍ My check of $__________ is enclosed, payable to  

North Pocono Public Library. 

 q I am interested in joining the Friends of the Library.

Return this form with your gift to:

North Pocono Public Library

1315 Church Street

Moscow, PA 18444

Yes! I’d like to support North Pocono Public Library’s 2015 annual fund.

Dear <Family Name>,

Have you been to the new North Pocono Public Library? It is the place to be in our community. Our 

new facility has emerged as a central hub for literacy, arts, culture, fitness, events, and old-fashioned 

social networking (the kind that existed long before computers, although we can hook you up with 

the modern kind, too).

Thousands of community members are taking part in a growing number of programs, services, and 

activities at NPPL. There’s something for everyone. Whether you’re looking for a yoga class, help with 

a resume, a story time for your preschooler, or a social setting for your aging parent, you’ll find it at 

NPPL—and it’s free! 

We impact the lives of community members of all ages by adding more and more innovative 

programs, activities, and resources. At our core we are a community center of information, 

technology, and learning that fuels educational and economic opportunities for our patrons.

 
I’m asking for your support today to sustain North Pocono Public Library as a key component of our 

community and as a critical resource for your family. Your annual fund donation ensures that NPPL 

remains a place where:

•	 Children can enhance literary skills through each stage of development, from story time as 

infants to testing support as teenagers

•	 Patrons can utilize computers and Wi-Fi service, and access e-books and e-resources such as 

genealogy and health information

•	 Senior citizens can gather to socialize, to learn a new skill, to use technology, or simply to sit 

and read a book or engage in conversation

•	 Organizations can rely on a convenient, free meeting space

•	 Neighbors can enjoy great community-wide events, like our recent Fall Festival that drew more 

than 500 attendees

Please make a gift to the annual fund to help sustain this valuable resource in our community. If you 

haven’t yet personally experienced the new North Pocono Public Library, I invite you to come check us 

out (and, while you’re at it, be sure to check out a book, too).

Thank you for your support.

Sincerely,

Susan Jeffery, Library Director

P.S. This holiday season, you can give an invaluable gift to your community and your family by 

investing in the future of North Pocono Public Library. Your donation directly supports the innovative 

programs and resources we offer to enhance literary skills and enrich the lives of our patrons.

By the Numbers

75%
Increase in visitors since 

moving to new location

90%
Increase in number of 

programs since moving 

to new location

*Expanded programs include 

musical performances, 

wellness and fitness classes, 

financial support including 

tax preparation, blood drives, 

children’s programs, art 

exhibits, and much more.

8,075
Number of people who 

attended programs in 2014

160%
Increase in program 

attendance since moving 

to new location

300+
Children participating 

in summer reading 

program in 2015

400+
Pounds of food donated 

from community garden 

to North Pocono Food 

Pantry over 12-14 weeks 

this summer

1315 Church Street 

Moscow, PA 18444

“We are very fortunate to have such an amazing 

resource in North Pocono.”

- Karen Mattern, leader of North Pocono’s Girl Scout Cadette Troop 50406

Key to Our Community

825-069 ND Over ➯

Dear <salutation>,

Healthy communities are like farms, gardens, and 

woodlands: they need certain basics to grow. 

Libraries help your community prosper by planting seeds of lifelong 

learning, fertilizing connections between people, and shedding light on ideas and 

resources. Libraries do this inside a physical building and also online with the world. 

Your donation to the countywide appeal will keep libraries open and 

vibrant, buzzing with programs, classes, and resources. Unlike other states and counties, the 

libraries in Wayne County depend on private gifts to meet half of their operating needs each year. 

Even small gifts matter, like single drops of rain from a storm add up to keep roots fresh. You can 

choose to give once, or you can make small gifts over the course of a year that will add up. Just $5 or $10 

every month will sustain us. Visit our homepage at www.waynelibraries.org to become a Sustaining Donor 

by setting up a direct debit from your bank account on a schedule that you choose.  

If giving by check, you can choose to give to operating needs, to a special technology fund we have established, 

or to both, because both are important. One focuses your gift to meeting present needs, the other focuses 

on the future. The role of technology in libraries is growing, not waning, as the Internet becomes a utility 

for education, exploration, economic opportunity, and even economic necessity as job applications and state 

benefits shift to online access instead of paper.  Libraries are the community gardens for technology access, 

providing bandwidth, computers, and staff assistance. Donations to the Tech Fund will help all seven libraries 

meet the need for equipment, resources, and training into the future, wherever the technology goes. You’ll see 

on the donation slip that you can designate your donation to one or more libraries, to countywide services, 

and/or to the technology fund.  

We look forward to counting you as a supporter of Wayne Library Alliance this year!

Sincerely,

Louis LaBar
Wayne Library Alliance Board President

P.S. Keep our community resources growing by making a gift today. 

Yes! I want to help! 
Please accept my gift in the amount of:

q $1,000 q $500 q $250 q $100 

q $50 q $25  q Other

If you would like to designate your contribution to benefit one or more libraries and/or the Technology Fund, please indicate the 

amount(s) by library / fund:

Bethany $_______ Hamlin $_______ Hawley $_______ Honesdale $_______

Lakewood $_______ Newfoundland $______ Pleasant Mount $______ Technology Fund $_______

(Note: If no designation, donations will be used for countywide services)

Checks should be made payable to the “Wayne Library Alliance” 

To donate by credit card or by direct debit, please visit  

www.waynelibrar
ies.org homepage. 

Detach and return lower portion in envelope provided

Please verify your address and other contact information 

on the reverse side.*

Countywide Library Appeal

PO Box 269

Honesdale, PA 18431-0269

The official registration and financial information of Wayne Library Authority dba Wayne Library 

Alliance may be obtained from the Pennsylvania Department of State  

by calling toll-free, within Pennsylvania, 1-800-732-0999. Registration does not imply endorsement.

PACK OF 25 SEEDS

Way
ne C

ounty

Seed
s o

f G
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wth
100%

Countywide 
Library Appeal

1406 Main Street

Honesdale, PA 18431

www.waynelibraries.org

A thriving community center, thanks to you!

UPDATE YOUR CONTACT INFORMATION

On behalf of the library staff and all our patrons, thank you for 
considering how you can help your local library thrive

www.
nazarethlibrary.org

21,743
Total patrons

419
Programs offered

By the Numbers

5,815
Average visits per month

733
New patrons in 2019

“Glory to God  

in the highest,  

and on earth peace,  

to people of goodwill.” 
(Luke 2:14)
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With the retirement of Carol Pioli in 

February, former Business Manager 

Allayn Beck will now serve as Exec-

utive Director, supported by other 

experienced staff members who are 

also stepping into new leadership roles. 

Volunteer Coordinator Virginia Mead-

ows has been promoted to Operations 

Manager and Heather Lee will take the 

role of Business Manager. Bill Torretti 

will continue as Operations Assistant.

 “It’s been a wonderful experience 

serving the community in this role 

through such an important organiza-

tion,” Pioli said. “I’m extremely proud of 

the work we’ve done to benefit not only 

families in State College, but across 

Centre County.” During her tenure, 

Pioli oversaw the Food Bank’s move to 

its current location on Atherton Street 

and its transition to the client choice 

model, and helped to substantially 

increase charitable giving.

 “We are fortunate that our staff has 

the experience to seamlessly transition 

into new roles. They are also passion-

ate about the work that we do and 

eager to serve our clients in a different 

capacity,” Beck said. “The hallmark 

of our staff and volunteer mindset is 

compassion. We want to do everything 

we can to help our clients while creating 

a comfortable and dignified experience 

for them each time they visit.” 

Local Business 
Support

Helping Working 

Families

Your impact,  
by the numbers

02 03 04

Leading with Compassion Helps Food Bank Staff 

Advance the Mission

State College Area Food Bank  •  1321 South Atherton Street, State College, PA 16801  •  (814) 234‑2310 • scfoodbank.org  •  Spring 2020

“One day, no one 

will  go hungry in 

Centre County”

Heather Lee, Allayn Beck, Virginia Meadows

 and Bill Torretti

As a result of COVID-19 shut downs, 

the Food Bank is working to make sure 

people in need have access to fresh, 

healthy and nutritious food. Support 

from our donor community has played a 

vital role in our ability to continue to ful-

fill our mission during this critical time. 

Here is how you can make an impact:

• Most importantly, if you or someone 

you know needs help with food, call 

the Food Bank at (814) 234-2310 so 

we can determine the best way to 

assist. 

• The Food Bank assists not only 

those who meet specific financial 

qualifications, but also those who 

may exceed these qualifications and 

are still facing financial difficulty. 

Financial donations to the Food Bank 

give staff the flexibility to purchase 

in-demand items in bulk and serve 

as many individuals and families as 

possible, regardless of income. The 

items we purchase with private funds 

can also be shared with other food 

pantries and social service agencies 

in outlying areas if and when they 

need extra support. Financial gifts can 

be given online from the safety and 

comfort of your own home via our 

website scfoodbank.org.

 Donations of food, paper goods, 

and toiletries are always appreciated. 

Please check our Current Needs list on 

our website (scfoodbank.org/donate/

food-donations). Please also refer to 

our website for donation hours.

 As always, our staff and Board of 

Directors expresses their gratitude for 

your support. Your generosity fuels 

our efforts to provide hunger relief for 

hundreds of struggling individuals and 

families in Centre County.

Allayn Beck 

Executive Director

Your Generosity is Changing Lives During this 

Critical Time: Responding to COVID-19 Crisis

Best Days Ahead 
A Community Campaign for the Centre Region Active Adult Center

CUSTOM PUBLICATIONS/NEWSLETTERS
Our professional storytellers use direct mail magazines, postcards, 
newsletters, invitations, and more to reach your members.

✓Content development (our “Special Sauce”)—We have professional 
writers who interview and craft articles that capture the heart of your 
organization and effectively communicate your needs to your fellow 
members. It transforms a boring update into a story that we are 
inviting your members to join. It’s our “special sauce” and it’s a key 
component of friend-raising.

✓Print production management

✓Copywriting that incorporates donor point of view

✓National Change of Address (NCOA) check, Coding  
Accuracy Support System (CASS) certification,  
labeling, sorting, and mailing to make sure  
your communications land in the right mailbox

✓Response/remittance devices and mailing

Venture & IP Conference
October 6 & 7, 2016

A first look at 40 disruptive Penn State technologies
INNOVATION GUIDE

You’ve heard the analogy that helping 
another person has the same impact as 
dropping a pebble into a pond — a ripple 
effect where the results of one act continue 
to spread. This is how you and Catholic 
Charities are doing the work of Jesus to 
help our neighbors in need and change the 
world.
 Catholic Charities serves eight 
counties: Bedford, Blair, Cambria, 
Centre, Clinton, Fulton, Huntingdon and 

Somerset. You probably recall from our 
letters and emails, that some of these 
counties have been left behind in jobs 
growth and that others are facing specific 
issues like a severe lack of affordable 
housing. In short, the need in our 
eight-county region is great, especially 
among our growing senior population 
and among working families who don’t 
quality for social safety net programs.
 In its last fiscal year (July 1, 2018-

June 30, 2019), 
Catholic Charities 
received 1,036 gifts 
from generous 
supporters to help 
fulfill requests for 
emergency financial 
assistance. While the 
number of total gifts is 
down slightly (from a 
high of 1,189 gifts three 
years ago) it illustrates 
more than 1,000 
instances of neighbor 
helping neighbor. 
     These gifts made it 

possible for someone to pay rent, keep a 
utility running, purchase gas to travel for 
medical care, or fulfill some other critical 
need. But, like ripples on a pond, they did 
so much more:
• They kept children warm
• They eased the burden of worry on a 

spouse or caregiver
• They allowed a family to stay together, 

in their home

When you count all lives impacted by 
the generosity of donors to Catholic 
Charities, it’s easy to see how, one-by-
one, together, you are changing the 
world. Thank you to all our donors and 
supporters. 
 Without you, we could not do the work 
of Jesus, caring for neighbors in need. 
Thank you.

Sincerely,

Jean Johnstone, 
Executive Director

A Thousand Gifts That Changed the World
On behalf of neighbors who have received your help, thank you

Chronicle
VOLUME ONE • NO. EIGHT Fall 2019

TO LOVE AND SERVE OUR NEIGHBORS AS OURSELVES

Many Ways to Give as Christmas Season Approaches

Annual Second Collection
November 17

100% of your gift goes to helping 
individuals and families in need!

Use the envelope provided  
by your parish.

Start your shopping at Smile.Amazon.
com and search and select Catholic 
Charities of the Diocese of Altoona-
Johnstown from the Charity List section. 
The AmazonSmile Foundation will donate 
0.5% of the purchase price from your 
eligible purchases.

Look for reminders to visit  
GivingTuesday.org on December 3 and 
find Catholic Charities of the Diocese 
of Altoona-Johnstown on the list of 
participants. 

CATALYST

HOW THE WATERFRONT PROJECT 
IS TRANSFORMING BELLEFONTE 
FROM A PENN STATE BEDROOM 
TO A TOP TOURIST DESTINATION

STATE COLLEGE &  
THE ANTIDOTE TO DYING 

DOWNTOWNS

TOP TALENT
RELOCATING TO
HAPPY VALLEY

DELIVERING
GLOBAL

SOLUTIONS

WORK,
LIVE,
PLAY

YINDUSTR
HHaappppyy  VVaalllleeyy

JULY, 2020I N D U S T R Y 4.0  I N P E N N S Y LVA N I A

O n  r ig h t  s id e ,  c h a n g e  n a m e  f r o m F u t u r e S m a r t  t o  C a t a ly s t 
r e p la c e  2 1 s t  C e n t u r y  t e c h n o lo g y  in  P e n n s y lv a n ia 
w i t h I n d u s t r y  4 .0  in  C e n t r a l  P e n n s y lv a n ia 
 

with Industry 4.0 in 
Central Pennsylvania

replace 21st Century 
technology in 
Pennsylvania

On right side, change 
name from FutureSmart 
to Catalyst

4.0SMART
FUTURE

July, 202021st century technology in Pennsylvania

CATALYST
Innovation and Industry in Happy Valley, PA Spring 2023 

BEDFORD COUNTY 
DEVELOPMENT ASSOCIATION

FINANCE
SEMINAR

May

Friday

May

26

9 - 10:30 AM
■ OUR
 SPEAKERS
 Trudy Mitchell 

Southern Alleghenies Planning and 
Development Commission (SAPDC)

 Michele Clapper 
Johnstown Area Regional Industries (JARI)

 Tom Seasoltz 
Altoona Blair County Development 
Corporation (ABCD)

 Jared Lucas 
PA Department of Community and Economic 
Development (DCED)

	 Jeff	Boldizar 
Small Business Development Center, Saint 
Francis University

■ HOT	BREAKFAST	SERVED

Homewood  
at Spring House 

Estates
150 Victoria Ave.

Everett, PA

RSVP to  
  info@bcda.org	 

or  
 	814-623-4816

800 Westerly Parkway 

State College, PA 16801

(814) 238-1592

www.olvcatholicschool.org/olvcs

A faith‑based elementary and middle 

school shaping students into life‑long 

learners and productive citizens with a 

strong moral foundation   

Our Lady of Victory 
Catholic School

Interested in learning more about Our 

Lady of Victory Catholic School?

If you are interested in enrolling your child at Our 

Lady of Victory Catholic School, please contact 

our Registrar at (814) 238-1592 ext. 6 to request a 

tour of the school!

More information about enrollment can be found 

online at www.olvcatholicschool.org/olvcs.

Students of all faiths are welcome, and financial 

assistance is available.

Our Mission

The mission of Our Lady of Victory Catholic 

School is to integrate Catholic truths, values, 

and attitudes with the intellectual, emotional, 

social, spiritual, and physical development of 

our students. Our Lady of Victory Catholic 

School is committed to preparing children to 

live in the world as caring, productive citizens, 

life‑long learners, and witnesses of Jesus Christ.

About Our Students

Children of all faiths are welcome at our 

school. OLVCS serves elementary and middle 

school students from State College, Bald 

Eagle, Bellefonte, Tyrone, and Penns Valley 

Area School Districts.

Tuition
For tuition information, please call the school 

at (814) 238‑1592. 

We believe no Catholic family should be denied a 

Catholic education. Tuition assistance is available.

Financial Aid

We believe all children should have access to a 

Catholic education regardless of their family’s 

financial situation.

All families seeking financial assistance should 

apply through FACTS for The Second Century 

Fund Scholarship Fund and any additional 

scholarship. 

Please call the school office at (814) 238‑1592 or 

contact the principal at principal@olvcs.org for 

additional information.

“The teachers are phenomenal, 

the atmosphere is very 

friendly, and they offer good 

extracurricular activities that 

ALL kids can be involved in.”

“We choose Our Lady of Victory 

Catholic School because it 

supports our faith and values.”

Bishop Carroll News  •  Winter 2012 1

www.bishopcarroll.com  Winter/Spring 2012

For Alumni, Families and Friends

Fulfilling the promise to educate 
students in Spirit, Heart, Mind  

and Body.

One of 
America’s Top 
50 Catholic 

High Schools

Ranked One of America’s Top 
50 Catholic High Schools
by the National Catholic High School Honor Roll

Bishop Carroll News

Bishop Carroll Board of 
Trustees  

(as of January 1, 2012)

Geri (Gill) Beltowski ’81   
Parent of Kayla ’04, Josh ’06, Bre ’08

Gary Bradley
Spouse of Kathy (Stossel) Bradley 
’70; Parent of Mike ’96, James ’97

Father John Brynes ’85 

Bob Crusciel 

Roy Holtz ’75 

Carol Keim
Parent of Nick ’07, Drew ’09, 
Alex ’15, Liz (Holy Name)

Pat Krug ’87
Spouse of Viki (Hodge) Krug ’88; 
Parent of Jarod ’12, Haley ’14

Mary Beth (Ludwig) Lieb ’69
Spouse of Ralph ’65; Parent of 
Robert ’96, Marie ’97, Martin 
’98, Aaron ’00, Ben ’02

Bob Martinazzi 
Parent of Robert II ’86, Maria 
’88, Amy ’91

Robert Maruca ’80
Parent of Rob ’09, Marc ’11, Nick ’12, 
David ’14

Chris Merlo ’99 

Greg Neugebauer ’01 

Sam Piccioni ’73
Parent of Anthony ’02

Jo‑Ann Semko ’76 

Victor Tranquillo ’78
Parent of Victor ’08, 
Vinnie ’11 

Philip Woo
Parent of Christian ’08, Ryan 
’10, Dane ’15

Proverbs 27:2 states, “Let another 
praise you—not your own mouth; 

someone else—not your own lips.” Lest 
any of our students boast about the good 
God has graciously allowed them to ac‑
complish during the first two quarters. 
Let me sing their praises and give glory 
to God, because you should be aware of 
the following notable accomplishments of 
our BC student body: 

 Over 3,000 hours of service to the 
Church and the local community. 

 The Works in Progress campus 
peer‑ministry group, comprised of more 
than 30 students, helped design and 
minister to the freshmen and sophomores 
during two fun and grace filled retreat 
days held this fall. 

 Well over 100 students helped Fred 
McCabe raise thousands of dollars for 
breast cancer research. 

 Senior, Taylor Steeves, Junior, Caleb 
Hanyok and Senior, Chelsey Butterbaugh 
teach CCD at their local parishes this 
year. Chelsey teaches at two different 
parishes! 

 Almost 20 students began their 
Thanksgiving break by taking time with 
the elderly and cleaning up after the an‑

nual Thanksgiving Dinner provided by St. 
Francis University’s Dorothy Day Center. 

     Homerooms raised money, bought and 
wrapped Christmas gifts for a number 
of families referred to us by Catholic 
Charities. 

     In a pinch, Works in Progress mem‑
bers partially funded, bought and 
wrapped more Christmas gifts for a family 
referred to us in mid‑December by the St. 
Vincent De Paul Society. 

 A group of enthusiastic students 
graced Rebekah Manor and Cambria Care 
Center on Dec. 22, with Christmas carols 
and smiles. 

 Junior, Catherine Hull, and her 
brother, Seth, a freshman, brought down 
the house at Arbutus Park nursing home 
just before Christmas with an accordion 
concert for the residents. 

 Senior, Cassidy Moore, organized a win‑
ter coat and warm clothes drive at BC and 

Portage High School that collected 
over 80 coats, and scores of hoodies, 
hats and gloves for the St. Vincent De 
Paul Society in Ebensburg. 

 We have some wonderful 
students at BC who routinely, and 
without fanfare, put their faith into 
action every day. I think it’s nec‑
essary that we take a moment to 
celebrate these good deeds, and then 
ask God for more opportunities to 
serve and hearts that continue to 
grow in charity and generosity.

Good Deeds on 
Huskie Hill 
By Fr. Matt Russick, TOR

Christmas at Rebehak Manor

Raising money for breast 
cancer research

1
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This summer, Compass Mark is helping 
kids take risks –  the good kind. All students 
who participate in Compass Mark’s Leaders 
of Future Generations throughout the year 
will be given the opportunity to head to 
Kids Kamp in June. 
 From sunup to sundown, campers 
enjoy an active schedule that keeps them 
engaged in leadership opportunities. 
They’ll not only brave the elements of 
camping outside –  some of them for 
the first time ever –  but will experience 
activities like horseback riding, making 
new friends, and one of the biggest 
challenges ... being without technology for 
a full week!
 These students have spent the year 
as part of Leaders of Future Generations 
(LFG), a school-based program for youth 
who exhibit leadership potential, where 
they learn how to become leaders in their 
schools and communities.  They learn 
personal resiliency and how to take healthy 

risks, which are skills that will take them far 
into their future. The week at Kids Kamp 
is another (fun) way for them to learn, be 
stretched, and form valuable relationships. 
 “Kids Kamp is a great opportunity 
for students to embrace their leadership 
potential and learn to work together 
as a team,” says Compass Mark Youth 
Leadership Advocate Lauren Krebs. 
 Lauren and fellow Youth Leadership 
Advocate Vanessa Mendez coordinate 
agendas and facilitate the Leaders of Future 
Generations program after school at a few 
local intermediate and middle schools. This 
is the first Kids Kamp experience for both of 
them, and they are eager for the challenge 
and enthusiastic about what they can bring 
to the camper’s experiences.  
 Vanessa says she’s looking forward 
the team building activities they’ll do with 
the students. “The activities challenge the 
youth in showing their leadership skills, 
collaboration, and resiliency. The theme 
for this summer is the Olympics and I am 
very excited to see how the kids are going 
to work together to compete against each 
other, and they also do other fun activities 
to get to know everyone. “

Welcome Home all-community 
picnic

When Kamp winds to a close on the last 
day, there will be an award ceremony for 
the students and the annual welcome 

home picnic at Long’s Park. The picnic is 
always open to all camper families, and 
this year, Compass Mark is inviting you. See 
your donations at work firsthand, as well 
as the positive effect that Kids Kamp has 
on both LFG youth and their communities. 
“It’s the perfect closure to the week of 
Kamp,” says Prevention Coordinator Matt 
Weaver.  
 Kids Kamp will be held June 15-19. 
You can find more details closer to the 
time, including information about the 
Welcome Home picnic, at compassmark.
org. In the meantime, you can donate  to 
this vital prevention program and help us 
continue to reach our next generation’s 
leaders! 

The silent sentence In the classroom New team members02 03 04

Making a difference 

Kids Kamp: discovering leaders within
New this year: see your donations at work! Join us for a ‘welcome home campers’ picnic! 

Spring 2020

Directions A newsletter for  
those inspired by 

Compass Mark

www.compassmark.org   |   717‑299‑2831   |   info@compassmark.org

Lancaster: 1891 Santa Barbara Dr, Suite 104, Lancaster, PA 17601   |  Lebanon: 126A South 7th St., Lebanon, PA 17042

Our Vision: To guide and empower all people toward healthy, fulfilling lives free from addiction
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STEP 7: 
REPORTING & ANALYTICS
Robust reporting allows ongoing analysis of your solicitation efforts, helping you cultivate  
your best donors and establish a culture of giving that supports your annual fund, events,  
special funds, or major fundraising efforts.

STEP 6:
DONATION PROCESSING
Our third-party donation processing partner is fully bonded and insured and provides fast, secure, and accurate 
recording and processing of gifts. Depending on your preferences, gifts can be received through U.S. mail or online,  
and by check or credit card. 

✓	Opening and processing of gifts made online, via phone, and by USPS

✓	Recording of gifts in secure database within 72 hours of receipt

✓	Postcard or letter mailed to each donor to thank them for their gift  
(mailing may be used by the donor as a tax receipt if applicable)

WEBSITE METRICS
✓	Tracking of visits to individual pages

✓	Analysis of top content that visitors are viewing

✓	Utilization of metrics to enhance website content

EMAIL METRICS
✓	Measurement of open rates, clickthroughs, opt-outs, 

and bouncebacks

✓	Recommendation for enhancement of email content, 
subject line text, special offers, etc., based on metrics

DONATION METRICS
✓	Weekly and monthly reports highlighting donations and 

donor data to funds via all donation channels

✓	Analysis of results by mailing or by annual trend (up to 
five years)
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Convenience and Unmatched Value 
It’s our job to know your organization’s unique goals and challenges, and it’s our years  
of experience with clients large and small that helped to shape our fundraising packages.

	 Jumpstart	 E-Package	 Foundation	 Connection	 Create Your
	 Package		  Package	 Package	 Own PackageSERVICES

Database Management

Setup (one-time fee)		  n	 n	 n	 Your Choice

Storage / Hosting / Maintenance /		  n	 n	 n
	 Your ChoiceUpdates / Reporting / Analysis

List Purchase (optional; additional fee)	 n	 n	 n	 n	 Your Choice

Email Survey		  n	 n	 n	 Your Choice

Website Setup (one-time fee)		  n	 n	 n	 Your Choice

Monthly ELetters / Analytic Reporting		  n	 n	 n	 Your Choice

2 Direct-Mail Newsletters		  		  n	 Your Choice

3 Emailed Fundraising Appeal Letters		  n			   Your Choice

1 Direct-Mail Fundraising Appeal Letter	 n	 			   Your Choice

2 Direct-Mail Fundraising Appeal Letters &

1 Lapsed Donor Appeal		  	 n	 n	 Your Choice

Setup (one-time fee)	 n	 n	 n	 n	 Your Choice

Processing / Monthly Reporting & Analysis	 n	 n	 n	 n	 Your Choice

Donor Acknowledgement Letters (email/print)	 n	 n	 n	 n	 Your Choice

Data Acquisition / List Services

Market Research / Content Strategy

Communication

Donation Processing

Create Your Own Package. Select the products and services from the features chart, then call us for pricing. Most of the items listed 
here are also available separately, as well as our Pilot Program Stakeholder Audit, Full Extensive Stakeholder Audit, Eblasts, 
Media Releases and Byline Articles. For more information, visit affinityconnection.com.

http://www.affinityconnection.com/services-relationshipmanagement
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12 Case Studies

Catholic Charities of the Diocese of  
Altoona-Johnstown 
Situation 
The regional social services nonprofit was approaching its 
75th year of providing financial assistance to individuals 
and families in need, but was struggling to grow its donor 
base. Leadership within the organization and the diocese 
believed that parishioners were tired of being asked for 
money and that non-Catholic prospects were the key to 
acquiring new donors.

Solution 
Affinity Connection completed an integrated marketing 
audit to collect and analyze insights from key stakeholders. 
The results included a strategic communications program 
designed to educate parishioners within the eight counties 
of the diocese, focused on the powerful, local, community-
based impact of putting one’s faith into action by giving.

Result

SCASD Education Foundation
Situation 
The State College Area School District started its Education 
Foundation in 2014 with a goal of establishing a donor 
community to support projects and initiatives to benefit 
students and support faculty. The startup nonprofit had to 
build itself from the ground up.

Solution 
After identifying the Education Foundation’s key 
stakeholders, Affinity Connection conducted an integrated 

marketing audit that collected important insights about 
opportunities for creating a strong donor community. 
In addition to revealing priorities of the stakeholder 
audiences, the audit helped to create a plan for strategic 
communications designed to build a culture of giving among 
audiences such as State High alumni, parents, donors, 
community members, businesses, and retired faculty.

Results 
Since its inception, the Education Foundation has grown into 
a community of more than 700 donors contributing more 
than $100,000 in annual giving, plus more than $1 million 
in pledge commitments for special projects. In addition, 
the nonprofit has a robust, clean database of donors and 
prospects, including 14,000 valid email addresses.

State College Food Bank
Situation 
The State College Food Bank’s annual donors and dollars 
had plateaued after many years of using a minimal direct 
mail program with the same database. The new executive 
director wanted to increase donor acquisition and grow 
total annual giving.

Solution 
Affinity Connection worked with the Food Bank to purchase 
a list based on various criteria such as household income 
and presence of children. In addition, the organization’s 
website, newsletters, and appeal letters were revamped to 
focus more on donor impact than on organizational news. 
The Food Bank’s annual holiday mailing brochure was also 
redesigned into a holiday card-style keepsake that included 
a personal client testimonial and a response envelope. 

✓	New donor acquisition 	 ✓	Creative brief discovery

✓	Compelling content	 ✓	Updated design

Results 
The Food Bank’s investment in growing its prospect 
database delivered more than $10,000 in gifts from new 
donors in its first use. In addition, annual giving has grown 
consistently and the Food Bank has received several  
large holiday-time gifts, including donations of $25,000  
and $10,000.

✓	Dedicated website with 
online and recurring 
giving

✓	Monthly (electronic) and 
quarterly (print) donor-
centered newspaper 
insert into the existing  
Catholic Register

✓	Database prospecting

✓	Special events

✓	Targeted appeal letters

✓	High-level giving society

BEFORE

✓	Annual fundraising

✓	195 donors

✓	$39,000

AFTER 

✓1,300+ new donors

✓	$185,000+

✓	4X increase in database

✓	Dedicated website with 
online and recurring giving

✓	Monthly (electronic) and 
quarterly (print) donor-
centered magazine

✓	Database prospecting

✓	Special events

✓	Targeted appeal letters

✓	Special giving 
opportunities, such 
as the Mental Health 
Matters Fund and Student 
Opportunity Grants

With the retirement of Carol Pioli in 
February, former Business Manager 
Allayn Beck will now serve as Exec-
utive Director, supported by other 
experienced staff members who are 
also stepping into new leadership roles. 
Volunteer Coordinator Virginia Mead-
ows has been promoted to Operations 
Manager and Heather Lee will take the 
role of Business Manager. Bill Torretti 
will continue as Operations Assistant.

 “It’s been a wonderful experience 
serving the community in this role 
through such an important organiza-
tion,” Pioli said. “I’m extremely proud of 
the work we’ve done to benefit not only 

families in State College, but across 
Centre County.” During her tenure, 
Pioli oversaw the Food Bank’s move to 
its current location on Atherton Street 
and its transition to the client choice 
model, and helped to substantially 
increase charitable giving.

 “We are fortunate that our staff has 
the experience to seamlessly transition 
into new roles. They are also passion-
ate about the work that we do and 
eager to serve our clients in a different 
capacity,” Beck said. “The hallmark 
of our staff and volunteer mindset is 
compassion. We want to do everything 
we can to help our clients while creating 

a comfortable and dignified experience 
for them each time they visit.” 

Local Business 
Support

Helping Working 
Families

Your impact,  
by the numbers02 03 04

Leading with Compassion Helps Food Bank Staff 
Advance the Mission

State College Area Food Bank  •  1321 South Atherton Street, State College, PA 16801  •  (814) 234‑2310 • scfoodbank.org  •  Spring 2020

“One day, no one 
will  go hungry in 
Centre County”

Heather Lee, Allayn Beck, Virginia Meadows
 and Bill Torretti

As a result of COVID-19 shut downs, 
the Food Bank is working to make sure 
people in need have access to fresh, 
healthy and nutritious food. Support 
from our donor community has played a 
vital role in our ability to continue to ful-
fill our mission during this critical time. 
Here is how you can make an impact:

• Most importantly, if you or someone 
you know needs help with food, call 
the Food Bank at (814) 234-2310 so 
we can determine the best way to 
assist. 

• The Food Bank assists not only 
those who meet specific financial 
qualifications, but also those who 

may exceed these qualifications and 
are still facing financial difficulty. 
Financial donations to the Food Bank 
give staff the flexibility to purchase 
in-demand items in bulk and serve 
as many individuals and families as 
possible, regardless of income. The 
items we purchase with private funds 
can also be shared with other food 
pantries and social service agencies 
in outlying areas if and when they 
need extra support. Financial gifts can 
be given online from the safety and 
comfort of your own home via our 
website scfoodbank.org.

 Donations of food, paper goods, 
and toiletries are always appreciated. 
Please check our Current Needs list on 
our website (scfoodbank.org/donate/
food-donations). Please also refer to 
our website for donation hours.

 As always, our staff and Board of 
Directors expresses their gratitude for 
your support. Your generosity fuels 
our efforts to provide hunger relief for 
hundreds of struggling individuals and 
families in Centre County.

Allayn Beck 

Executive Director

Your Generosity is Changing Lives During this 
Critical Time: Responding to COVID-19 Crisis

You’ve heard the analogy that helping 
another person has the same impact as 
dropping a pebble into a pond — a ripple 
effect where the results of one act continue 
to spread. This is how you and Catholic 
Charities are doing the work of Jesus to 
help our neighbors in need and change the 
world.
 Catholic Charities serves eight 
counties: Bedford, Blair, Cambria, 
Centre, Clinton, Fulton, Huntingdon and 

Somerset. You probably recall from our 
letters and emails, that some of these 
counties have been left behind in jobs 
growth and that others are facing specific 
issues like a severe lack of affordable 
housing. In short, the need in our 
eight-county region is great, especially 
among our growing senior population 
and among working families who don’t 
quality for social safety net programs.
 In its last fiscal year (July 1, 2018-

June 30, 2019), 
Catholic Charities 
received 1,036 gifts 
from generous 
supporters to help 
fulfill requests for 
emergency financial 
assistance. While the 
number of total gifts is 
down slightly (from a 
high of 1,189 gifts three 
years ago) it illustrates 
more than 1,000 
instances of neighbor 
helping neighbor. 
     These gifts made it 

possible for someone to pay rent, keep a 
utility running, purchase gas to travel for 
medical care, or fulfill some other critical 
need. But, like ripples on a pond, they did 
so much more:
• They kept children warm
• They eased the burden of worry on a 

spouse or caregiver
• They allowed a family to stay together, 

in their home

When you count all lives impacted by 
the generosity of donors to Catholic 
Charities, it’s easy to see how, one-by-
one, together, you are changing the 
world. Thank you to all our donors and 
supporters. 
 Without you, we could not do the work 
of Jesus, caring for neighbors in need. 
Thank you.

Sincerely,

Jean Johnstone, 
Executive Director

A Thousand Gifts That Changed the World
On behalf of neighbors who have received your help, thank you

Chronicle
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TO LOVE AND SERVE OUR NEIGHBORS AS OURSELVES

Many Ways to Give as Christmas Season Approaches

Annual Second Collection
November 17

100% of your gift goes to helping 
individuals and families in need!

Use the envelope provided  
by your parish.

Start your shopping at Smile.Amazon.
com and search and select Catholic 
Charities of the Diocese of Altoona-
Johnstown from the Charity List section. 
The AmazonSmile Foundation will donate 
0.5% of the purchase price from your 
eligible purchases.

Look for reminders to visit  
GivingTuesday.org on December 3 and 
find Catholic Charities of the Diocese 
of Altoona-Johnstown on the list of 
participants. 

Nonprofit Org.
U.S. POSTAGE 
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State College, Pa.
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State College, PA 16801 Join  Us!

MAROON & GRAY BANQUET

Banquet MAY 16, 2020

You’re Invited
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TO MAKE A DIFFERENCE FOR STUDENTS



Expertise You Need
Fundraising Realities Every Board Must Face 
~ by David Lansdowne (Just the Highlights...)

We know you don’t have time to read books on making your organization successful, so we read them for you. Even if you 
don’t end up purchasing our services, here are some best practices you should know about from one of our favorite reads. 

These guidelines can drive your organization toward a growing donor base, where you are securing new gifts, 
renewing gifts, and setting the stage for large, transformational gifts when you need them most.

Define your mission. Why does your organization 
exist? If you expect someone to support 
you financially, you must be able to answer 
this question. But not necessarily with a 
direct quote from your bylaws. How it’s 

relevant today is equally as, if not more, important. 

The buck stops with you. As a leader of the 
organization, you are a steward of its 
mission and must find the resources to 
carry it out. The buck starts with you, too. 
Successful fundraising starts from the 

inside out. Solicitation, and giving, begins with your 
organization’s family—the board and key volunteers. 

Money costs money. Cultivating and stewarding your 
donors consistently is an investment in your 
organization’s future which is not an expense 
you can afford to cut off from year to year. 

A few contribute the most. Maximum participation 
is a worthwhile goal, but it’s important to 
realize that not everyone can or will give. 
That’s why it’s critical to build relationships 
with your loyal donors and seek out the 

best prospects to join your donor community. 

Make connections, personally, and encourage 
and help facilitate your other volunteers 
to do the same. You won’t need to make a 
personal phone call every year to secure gifts, 
but personal notes, emails, invitations, and 

calls will help keep volunteers and donors engaged. 

Set goals, just like you do in your business 
or your life. Invite your volunteers 
and your top, most loyal donors to 
participate in the process of goal-setting 

and putting tracking mechanisms in place. 

Your need alone won’t inspire someone to 
give even a little. Focus on the deeds their 
gifts will accomplish, not the needs of the 
organization. People give when they’re inspired 
and when they’re confident the cause is worthy 

and led by people with integrity and commitment. 

Strangers seldom give. To attract lasting and 
significant support, invite your donors and your 
best donor prospects to get involved, to learn 
about the organization up close, and to make 
the organization part of their lives. The technical 

term is “cultivation,” but really, it’s just common sense. 

Be consistent. If your donors and members don’t hear 
from you regularly, they doubt your commitment 
to the mission and feel insecure and uncertain 
that their gifts are being put to good use. 
Communicating the impact of their support with 

regular updates is more critical than most leaders realize. 

Those who ask must give. If your signature 
closes out a solicitation letter, or your name 
is listed among the board of directors of 
other key volunteers, it must also appear 

on the honor roll of donors. Otherwise, you lose 
credibility among your donors and members. 

Think like your donors and potential donors. 
They’re likely interested in helping, but, like you, 
they’re busy and they’re smart. They want you 
to be direct and they want to be sure of your 

commitment to the cause they are supporting. Having 
an ongoing dialogue with them, through surveys, direct 
conversations, and ongoing communications makes it 
easy to anticipate their questions and concerns, and 
the likelihood you’ll renew or secure their support. 

Don’t apologize for asking. It demeans your 
cause. You aren’t begging, you’re asking on 
behalf of a worthy cause, a common cause 
you share with your donors and members. 

Be grateful, say thank you. This childhood Golden 
Rule applies but is easily forgotten, postponed 
or underestimated. A sincere thank you, as 
personal as you can manage, is not optional.
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connect@affinityconnection.com
greg@affinityconnection.com
affinityconnection.com

Email

P : (800) 598-4050 x131 Toll-Free
P : (814) 237-0481 x131 Local
F : (814) 237-4296

Phone

302 S. Burrowes St.
State College, PA 16803

Address

Easy, Affordable, Effective Fundraising Communication  
for Your Nonprofit or Affinity Group

What will you do with your increased  
donations this year?

mailto:connect%40affinityconnection.com?subject=Request%20information%20about%20Greek%20catalog%20offerings
mailto:greg%40affinityconnection.com?subject=Request%20info%20from%20Greg%20about%20Greek%20catalog%20offerings
http://www.affinityconnection.com

